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LinkedIn Ecosystem & Market Insights

Let’s Rock your LinkedIn Profile

e Bevisible
 Beconnected
e Beinfluential

Practical Tips, Best Practices & Al features
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mia mercado

Q Al [ News [] Images

About 389,000 results (0.40 seconds)

Mia Mercado - Professional Profj
https://www.linkedin.com/in/miamercag
Aug 13,2019 - My strong interest in drivi
action has always reflected in my work
organizations helping the underprivi

Activity :

Type your name on

Google or Bing
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Massive domain authority (Trusted platform)

Name — Profile Match > Strong SEO signal

High click through rate (CTR)

Fresh, frequently updated content

RRRRRRRRRRRRRRRRRRRRRRRR



The world's largest
professional social network
with over 1.3 billion
members globally
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17K

1.8M

90

®

Comment

Oy
As

80%

36

+30%

4 years

+20%
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17K

connections are made per
minute

1.8M

feed updates are viewed per
minute

Every minute, 90 people add a

new role to their LinkedIn
profile

80% of members are

outside the US

36 languages

Comments on Linkedin rose 30%
in the past year

4 years of consecutive double digit
member growth

Video uploads increased over
20%



LinkedIn’s Members log in with a PROFESSIONAL MINDSET

“When | visit...it’s usually to accomplish a specific thing rather than fill time.”

Personal Networks
“Spend / Kill time”

Professional Network

“Invest time”

35% 137%







Relevance
\ Expertise
Trust




most-cited domain for
professional queries

across all leading Al
Platforms. ¢d

D Profound

Source: Profound 2026




The 3 steps to become a digital leader

Be Visible

Your profile is your calling card - your
professional reputation online.
It’s your digital handshake

Be Connected

Build and nurture relationships at scale

Be Influential

Pursue your credibility as a thought leader




Be Visible
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Seu connections (S00+
30,19

Contact and Personal Info

Seemore v

People alvs wewed
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Build your LinkedIn Profile : . o consultative approsch and..,

v Following

Qualkty Assuearc ¢ [ngines

When someone lands on _ e

VV" " Offices Keith Henderson -

your profile, you have a — . — B

Outa Scwnoe Fellon

few seconds to capture ol
their attention

Direc tor Dot Scmnce

What's the average attention
span ?

SakesSpecakst

My o
Jan 010 < Jen 20 »

S Sescription Vv

Recommend ations
Recowd (18] Sowen 1}

Cathi Culbbertson 8 Neronici fus e, 0nd uhe HOnEs LIOWIG e o c oo
VP Event Markating and eery gty FOr AR comuitalve defing apsicoacn

S NDy teips har 1o not only e, Dut sxcesd hertages consatanny
::ﬂ.’...' :.;.:.e.. Het et husasn ane PosITly 300 CORTREISUS. BB el 0

— the country from many of her counterparts
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Nomos

Intelligence beyond human limits.

Build your Linkedin Profile

Susana Alvarez «) s ) Nomos Susana Alvarez - 2nd
Sales Director @ Nomos | Simplifying Al. Harvard Business Sales Director
Toronto, Ontario, Canada - Contact info School Online Canada - Contact info

. ions 80 connections
We are quick to o p—— P ——
make associations! — vy

Post Document Susana hasn't p_oaud yet ) )
I had the great pleasure of Recent posts Karthikeyan shares will be displayed here.

having both Joe (Pendo.io)...

Show all activity =

B e ——

+35%  4x  -95% :
. = = = Experience
Susan Ibitz doesn’t hack
computers. She hacks human... - ¢ Sales Director
Chicago Tribune : MNomos « Full-time
With more people working from Jan 2022 - Present - 1yr @ mos
home, her unique skills can offer Stockholm, Sverige
critical tips for participants of !
u  Vvirtual meetings, e-learning

platforms, and corporate Entrepreneurship
€@ 32 - 1 comment webinars. applications for Fintech Entreprenuership

May 2021 - Jan 2022 - 9 mos
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Build your LinkedIn Profile e , Promoted

Profile vs. resume

Meet Runity
. Supercharge your partnerships
by targeting customers
There are big differences between ——
your LinkedIn profile and your resume. For example, Tracy Westbay [ [ Explore Calfornia S
H HPae Creative Director at Explore California. Passionate about Roux Acad
your LinkedIn profile: Aol ; B e
: —— —— -
Carpinteria, California - 280 connections - Contact info ‘ Recruiting Manager | Attract, Inspire &
Hire @ Box
* Speaks to all potential employers, P —
1 1 Career & Professional Development |
nOt J USt a SI ngle One About Executive & Leadership Coach |
| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design Speaker | Recruiting Strategies |
teams. | love balancing the creative mind with the need to produce results. Brand development and optimization Talent Development
H are my passion!
* Allows other professionals and employers to
. I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and E’ Student at eugene
| nte ra Ct ) Iea rn ) a nd CO nta Ct you really bring out their artistic abilities is what motivates me. Let's connect and see what we can create together!
Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my - —
employer, Two Trees Olive Oil, to design the label for their most popular product to date while operating under Student at Univergi
. . budget. [ i
* Contains recommendations and endorsements § Messaging

PROPRIETARY + CONFIDENTIAL 20



Build your LinkedIn Profile

Take a great photo

Helpful tips (if you choose to add a photo):

Simple background
Natural lighting
Friendly expression
Frame your face clearly

Members with profile photos receive up to 21x more views
and 9x more connection requests

PROPRIETARY + CONFIDENTIAL




Build your Linkedin Profile

Edit your profile:
O<R) 7 HedR)A < N4 €. TF a1 €77

7& < AR AC= & Tdh (F B==7A <

Tt &A1 E€ DA 1 A &) FE7-07/ 1]
| AF — AP 7 dR)&)SHE

| AA d-Ry

o [ & 7-F-AR7d

o | OF-aF )8 & ¥d

¢ &R ) & ¥Fd@

Meet Crossbeam - Supercharge your partnerships by finding customers and prospects you share Ad ---

R ——

Tracy Westbay [T [ Explore California

Creative Director at Explore California. Passionate about E Roux Academy
web design!

Carpinteria, California - 280 connections - Contact info

Promoted

Meet Runity

Supercharge your partnerships
by targeting customers

Learn more

About

| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design
teams. | love balancing the creative mind with the need to produce results. Brand development and optimization
are my passion!

I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and
really bring out their artistic abilities is what motivates me. Let’s connect and see what we can create together!

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my
employer, Two Trees Olive Oil, to design the label for their most popular product to date while operating under
budget.

People Also Viewed

- -
Recruiting Manager | Attract, Inspire &
Hire @ Box

Career & Professional Development |
Executive & Leadership Coach |
Speaker | Recruiting Strategies |
Talent Development

. Student at eugene

- —
e Student at Univergj

/B Messaging
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Build your LinkedIn Profile

Edit your profile:

* Education* & certifications — you
don’ tneed a degree to complete this
section

 Skills
* Program or organization

You can choose whether you want to
display your education in your intro.

Tracy Westbay [T [ Explore California

Creative Director at Explore California. Passionate about E Roux Academy
web design!

Carpinteria, California - 280 connections - Contact info

Promoted

Meet Runity

Supercharge your partnerships
by targeting customers

Learn more

About

| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design
teams. | love balancing the creative mind with the need to produce results. Brand development and optimization
are my passion!

I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and
really bring out their artistic abilities is what motivates me. Let’s connect and see what we can create together!

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my
employer, Two Trees Olive Oil, to design the label for their most popular product to date while operating under
budget.

People Also Viewed

- -
Recruiting Manager | Attract, Inspire &
Hire @ Box

Career & Professional Development |
Executive & Leadership Coach |
Speaker | Recruiting Strategies |
Talent Development

. Student at eugene

- —
e Student at Univergj

/B Messaging
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Build your Linkedin Profile

Edit your profile:
Headline
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Antoine Martel ©@ <[ - 1st
Helping companies to finance capital projects without the headache |
Financial Advisor at Antelith

Chicago, lllinois, United States « Contact info
500+ connections

@ 10 mutual connections

( View in Sales Navigator) ( Visit my website) ( More)

& Antelith

Northcentral University

PROPRIETARY + CONFIDENTIAL
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Build your LinkedIn Profile

Edit your profile:
Summary

Your summary is the best place for you to
communicate your professional brand and put
your own spin on your experience.Here’ san

easy formula we recommend:
with you.

Use first person
Consider this your Elevator Pitch

Avoid stiff business jargon - Keep it
conversational & engaging

Include:

- Your professional interest/journey/
passion at a high level

- Personal interest (optional but
recommended, humans buy from
humans)

Edit about

You can write about your years of experience, industry, or skills. People also talk about their achievements
or previous job experiences.

Everyone loves to talk about Al, but how many teams are leveraging its full capabilities in a meaningful
way? | partner with leading technology organisations to create a practical Al strategy & roadmap that
touches every function, team, and priority. As an ex-Olympic coach, my passion is bringing out
performance & abilities people didn't know they had, and through my role and the power of technology, |
get to do that every day.

When not spending time with customers, you'll likely find me kitesurfing, walking our two dogs, or
exploring nature somewhere with our daughter and son. I'm passionate about progress & conserving our
environment, and always looking for ways to make a positive impact on the world.

| look forward to connecting if you think | can help your company make sense of the data revolution we're
in - reach me over InMail!

847(2,600

Skills

Show your top skills — add up to 5 skills you want to be known for. They'll also appear in your Skills section.

Suggested based on your profile

PROPRIETARY + CONFIDENTIAL



Build your LinkedIn Profile

Edit your profile:
Experience Section

e Write in short paragraph form using first-person tone.

e Show impact, not tasks: focus on the results delivered, value
created, and change driven.

e Use strong action verbs like led, built, developed, launched,
drove, spearheaded.

e If your company isn’t widely known, add a short intro for
context.

* Avoid a resume-style list or self-promotion — let your
achievements tell the story.

Vice President, Global Sales
ABC Sales Technologies
Apr2015-Jul 2016 « 1yr4 mos

ABC Sales Technologies is focused on helping small software businesses around the world thrive,

grow and scale. We believe that platforms tools and technology can transform the way businesses go
to market with new software solutions.

| grew our Software Sales business line to over $20M in revenue delivering solutions to hundreds of
software businesses in over 30 different countries. I've had the pleasure of leading a talented
organization of over 200 sales professionals. | strive to create a culture that aligns into our company
values and inspires employees to do the best work of their careers.

PROPRIETARY + CONFIDENTIAL
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Build your LinkedIn Profile

Edit your profile:
Add Examples of your Work

. Upload photos, presentations, and videos

*  Give adynamic, visually appealing representation of

your professional story

Instructions to Get Sales and
Marketing Teams Working Together

{ Previous

Worthy Goals and Metrics for the
Modern Sales Leader

PROPRIETARY + CONFIDENTIAL
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Build your LinkedIn Profile

Edit your profile:
Request Recommendations
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Recommendations

Received (14) Given (3)

Cathi Culbertson
VP. Event Marketing at NASA
title title

July 15,2017, Cathi and Jess
worked together at Trustway

J Paul Warhtell
= VP. Marketing at Creative Co.

April 15,2017, Paul and Jess
worked together at ITKIX

Ask for a recommendation

Jess is the the most intelligent human being that I've
worked with at Trustway. Not only is she smart, she is
very kind to all her coworkers and treats the entire team
as her equals. Her knowledge of the finance industry is
unparalleled... see more

Working with Jess has been a wonderful experience.
She is a very talented young individual with a promising
future. | would like to take note of her leadership skills
as well as great time management.

Show more v

/

PROPRIETARY + CONFIDENTIAL

28



Professional Services Business Developmen

22 16 endorsements a2 37endorsements
Build your LinkedIn Profile COI‘ISU"I@ SOIUtlon Selllng
2® 15 endorsements 2@ 35 endorsements
H H ° Aa
Edit your profile: ae

Request Recommendations

Members who add 5 or more

skills receive up to 17x more 22 15 endorsements 3¢ 32 endorsements
Profile views

Customer Relationship Management (CRM) Management

1. @ ou can add up to 50 Sales Management Direct Sales
skills, strengths & competencies o 3 endorsemenb ®+ 31 cndorsements

2. (Endorsements: When one of your first-
. . Channel Partners Salesforce.com  2nt
degree connections validates an .
. . e o [ J
identified skill, it strengthens your ma 12endorsements ma 14 endorsements :nts

profile by increasing search activity

Sales Saa$S

Oe
ma 11endorsements 3¢ 28 endorsements

' i

m PROPRIETARY + CONFIDENTIAL 29




Build your LinkedIn Profile

Edit your profile:
Volunteer Experience

*  Members who add volunteer experience and

Volunteer Experience

causes get up to 6x more Profile views than those
. 5 Wish Granter
without . Make-A-Wish America
Jul 2014 - Present « 3 yr9 mos

Aid the delivery staff in meeting with Wish families, collecting detailed information about the child's
wish and family information, and planning special wish day celebrations.

e Adding volunteer experience is a great way to

Red Cross Blood Services
May 2012 - Dec 2012 « 8 mos

round out your professional identity and tell your Volunteer Nurse

unique story

Taught courses, managed blood drive and other leadership roles throughout the organization.

m PROPRIETARY + CONFIDENTIAL 30



Build your LinkedIn Profile

Make your Profile Open and
Public!

An Open Profile allows anyone on LinkedIn to message
you directly.

You will research contact members not connected to
you. Having a Public Profile is essential, so they can see
your full information and start building trust.

Julia Sulonen «
Principal Customer Success Manager at Linkedin | Coaching leading
companies in deep, insights-driven sales | Culture Champion

Dubai, United Arab Emirates - Contact info
500+ connections

P

Home

Mental Health

My Network

Awareness Month

#YourAreNotAlone

(Add profile sectlon) (More)

Edit intro

L PREMIUM
Premium settings

Open Profile

Profile Premium Badge

* Indicates required

Basic info

First name*

Jobs

Messaging Notifications Me v For Business v Sales Nav

Profile language V4
English

Public profile & URL

www.linkedin.com/infjuliasulonen

Ad eee
Linkedin Member, stay informed on Industry
news and trends

Linkedin Member, grow your career by
following OKX

( " Follow )

Public profile settings

You control your profile and can limit what is shown on search engines and other off-LinkedIn services.
Viewers who aren't signed in to Linkedin will see all or some portions of the profile view displayed below.

Mental Health
Awareness Month
#YourAreNotAlone

Open Profile

This Premium feature allows anyone on
Linkedin to contact you directly for free, On o
even if they are not connected with you,

M vinkedin

#  Aalto University
& Websites Q

Julia Sulonen

Principal Customer Success Manager at Linkedin |
Coaching leading ies in deep, insights-driven
sales | Culture Champicn

Dubai, United Arab Emirates

3K followers - 500+ connections

m See your mutual connections

Join to view profile

[ Julia

About

I've worked on 3 continents, in roles touching different stages of the customer journey, and
discovered | love 3 things: helping those arcund me be more successful, building an internaticnal
network of people that can challenge and broaden my perspectives, and finding creative & practical

lutions to yelay p At Linkedin | get to do all this on a daily basis, and also be part of a
larger transformation of how we do business around the World.

I'm delighted to bring my i in product Iting, account & relationshi it and
building brand advocacy to the Customer Success team for cur Sales Sclutions business. My top goal
is to empower our customers with the skills & expertise needed to become successful Virtual Sellers -
while ensuring a strong link to sales strategy & priorities. | also have a huge passion for cultures &
languages and am always up for getting out of my cemfort zene. Nothing ventured, nothing gained!

| value the quality of my network and generally do not accept connection invites from people | don't
know - if we have not met, please include a note introducing yourself and why you'd like to connect,

Articles by Julia

Getting an audience that doesn't want to be engaged,
engaged

By Julia Sulonen

Jul 17, 2019

_ 'mmmmmm'.mmmw

# Edit your custom URL
Personalize the URL for your profile.

wewrwelinkedin.comfinfiuliasulonen ra

= Edit Content

This is your public profile. To edit its
sections, update your profile.

Edit contents

< Edit Visibility

You control your profile’s appearance for
people who are not signed in to Linkedin.
The limits you st here affect how your
profile appears on search engines, profile
badges, and permitted services like Outlook.

Learn more

Your profile's public  gp
visibility o

Basic (required)

° Name, number of connections,
number of followers, and region

Profile Photo
() only 15t-degree connections

Linkedin members directly
cannected to you,

() Your network
Your connections, up to three
degrees away from you.

() AN Linkedin members

0O rubiic
All Linkedin members on or off
Linkedin. Your content could be
visible in search rasults (Google,
Bing, atc.).

Background Photo

Headline

Websites

Summary

Articles & Activity

Current Experience

Details

Past Experience Show o
Details e o

PROPRIETARY + CONFIDENTIAL
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Did you know?

Job seekers visit
LinkedIn jobs every
week
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50%+ of hires result from a
personal connection
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Be Connected




Build your professional network

Build your professional
network

e Build your professional network | ER 4y 1 AT

o " ‘\./

* Discover existing connections, Connect with | e 8 1Y | i 0
alumni, friendS, and make new COhﬂECtIOﬂS = -- =, : e 3 ‘ = , "_— b Nicole Spinelli [ Charlie Carreon [ Aminata;angarem Ramatulaye

LinkedIn Brand Engineering Project Physical Infrastructure Diallo [

Partnerships Management Participa... TPM @ LinkedIn Project Management
Analyst Intern ...

. Luisa and 6 other mu- . Hawa and 10 other
m Linkedin tual connections m Linkedin mutual connections

* Search for new connections | oy )| Wi || Bowes )

e Expand your network strategical | 1P

Ava Shotkoski [ Hien Mai [@ Ryan Kerley [ Alex Seay [
Recent Graduate in Product Marketing @ Helping companies hire Senior Communications
Finance and Marketing.. LinkedIn & retain talent at ... Manager at Linkedin | ..

; < L Katrina and 5 other
m Linkedin m Linkedin m Linkedin mutual connections

Our “People you may know” feature improves over arlienr—llla—slla—p
time as you build your network.

People you may know in New York City Metropolitan Area Show all

.. Nt 0
m PROPRIETARY + CONFIDENTIAL 35




Build your professional network

Search for new connections

Use the search bar in the top navigation to find new

connections by You can customize this invitation

Include a personal message (optional):
Name Hi Anne,
We met earlier today at the conference. I'd love to keep in touch!

Thanks!

Company

Locatior

Keyword

PROPRIETARY + CONFIDENTIAL




Build your professional network

Follow Companies

Explore employers you are interested in working for by

following their company page.

Check out the “Life” section to learn more about the
company’s culture, values, and professional

development opportunities.

easy step.

Starbucks

Retail - Seattle, WA - 1,491,443 followers

Connect with something bigger.

+ Follow | Visit website 2 |

@ Sean & 1 other connection work here
See all 146,936 employees on LinkedIn =

Discover Starbucks
Home

About ‘ Starbucks Technology

{ Previous Next )

Starbucks Main Page | Canada

Jobs

Life

People

Insights E PREMIUM

Ads

(ovinest wWitn Sometnivg bigger:

PROPRIETARY + CONFIDENTIAL
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Build your professional network

Explore Alumni

Explore the career paths taken by school or
program alumni.
By clicking “Alumni,” you can view:

«  Where alumni work

 What alumnido

«  Where alumni studied

San Jose State University

San Jose, CA - 218,285+ alumni - 282,868 followers

+ Follow [ Visit website 2 I

8 people from your company were hired here

See all 7,296 employees on LinkedIn =

Home

About

Insights

Life

Jobs

Alumni

& PREMIUM

Updates

San Jose State University
SJSU 282,868 followers
1d
Engineer-turned-filmmaker Saila Kariat's debut feature film, The Valley, explores
the intense pressure that immigrants and others face in Silicon Valley. She
enrolled at SJSU to learn screenwriting, film history, directing and ed ...see more

San José State University

Learn more

Affiliated pages

® Messaging
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Build your professional network
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Build your professional network
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Be Influential




4 ways to activate your audience on LinkedIn

There’s a lot of content on this page! And you want the topics below to shine.

% Daniel Roth « 15t
] Editor in Chief, Linkedin
O 1w « Edited

Some favorite quotes from my recent #ConversationsWith Peloton founder

John Foley...

On starting up in his 40s:

“I thought it was going to be an asset that | kind of had a ... little

oe s

n
'.,J__'| Like |:] Comment j=* Share

° Add a comment...

Deborah A Coviello

| enable rapidly changing businesses to stabilize the chaos

Daniel Roth Ti

that Leaders s

Short Post

A short-form LinkedIn post
delivers one clear idea. Use a
strong hook, simple formatting
and emojis. Use pictures and
valuable insights to increase
engagement

Maelvin Greer
Chief Data Scientist, Ame

The ability to harness data is a 21st century Leadership skill,
=]
ela Maragopoulou
12B. Award-winner. Lean-Agile Leader. World-leading
Iy, Melvin Greear! An
tisim my view
To me this might

Very happy to sae the first movers

Comments

Commenting notifies everyone
who liked or commented, giving
your post instant visibility to a
wider network.

Q Athanasios Barnicoat [ - 1st
Lead Client Solutions Manager @ LinkedIn | Ex-Google
d-®

Let's get vulnerable for a minute.

| couldn't get on a train without feeling like | was going to have a panic
attack. ...more

Video

The fastest-growing content
format on LinkedIln — video drives
strong engagement. Keep it short,
authentic, and always add
subtitles.

,‘4‘ S

ot

W ;
W W™

¥

Learnings from 6 months doing B2C
Marketing on Linkedin

- s N ™ = >
54 Baptiste Beauvisage [ (R) ()
J‘,‘J Lead Client Solutions Manager at Linkedin | Advisor for Datakudo ~ \_/ \_/
February 2, 2023

Yes, you read that right. Even though LinkedIn Ads is ruling in B2B, we do have a
niche in B2C where we have a strong product-market fit. In the past 6 months, |
worked solely on what we call High-Value Customers (HVC) at Linkedin, and
want to share the knowledge | gathered working with best-in-class advertisers in
the Luxury and Automotive industries.

The elephant in the room

Any agency or advertiser who tried LinkedIn Ads knows that the #1 topic when
using Linkedin for Marketing is cost. As most of our clients are B2B brands,
they are willing to bid a lot higher than in B2C, resulting in higher CPMs than
other mass networks such as Meta or Google.

So why would a B2C brand pay more to run ads? In the past 6 months, | have
found 3 common themes explaining why our B2C clients are happy with the

Article

Long-form articles let you share
deeper insights and build lasting
credibility. Unlike posts that fade
over time, articles stay on your
profile — strengthening your
personal brand and thought
leadership.
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Talk about things that
matter to you

e Adda photo or infographic: posts with an image get 98%
more comments. (“Stop Scroll moment”)

. Hook early: the first 2—-3 lines determine if people click
“See more.”

. Keep links in comments: posting external links in the
body of your post can reduce reach

. Offer insight, not information: LinkedIn’s Al classifies
posts (e.g., opinions, advice, news...) and rewards
original perspective over generic updates.

9:41 all T ==

0 N =

[ Starta post @

John Smith likes this o

Chief Executive Officer at Accenture
6mo « @

3 Julie Sweet [fJ « 3rd+ + Follow ===

Thanks, Paul. This #HourOfCode, | pledge to #MakeAGreaterGood by talking
with my daughters about the positive impact technology can have in
transforming the world. Bhaskar Ghosh and Ellyn Shook, what will you do?
#CSforGood

Paul Daugherty « 3rd+
Group Chief Executive - Technology & Chief Technology Offic... =+ Follow

A 5x Investment in our Future: My #HourOfCode 2019 Pledge
Paul Daugherty on LinkedIn « 4 min read

Anything is possible with an #HourOfCode. As Accenture’s “coder in chief,” | firmly...
O® O 196

Reactions

QefLQQQQs

& Like [=] Comment &5 Share

A &2 OH A =]
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Francois Trouvat [f{ - vou
Profitable, Sustainable B2B GROWTH Strategies to win #, in today's market...
4mo -

Second time attending Vivatech last week — and once again, it delivered.

This year was a great opportunity to spend time at the PwC booth, connect with
clients, and see firsthand the new PwC brand identity come to life. Kudos to the
entire PwC France team for the standout presence and energy.

« What stood out most?

The diversity of innovations powered by Al across every sector — from finance to
fashion to travel.

We're witnessing the democratization of technology: with tools like ChatGPT or
Perplexity, you don't need a PhD to unlock Al's value. You just need curiosity,
purpose... and good prompts.

We're entering the age of prompting — where the real skill lies in asking the right
questions, not coding the answers.

% And on a personal note, | managed to sneak into a session on Al in travel &
tourism (a topic close to my heart).

It's still early days, but use cases like WhatsApp-based Al travel agents are
already reshaping the experience — and they're only going to scale from here.

#VivaTech #Al #PwC #Prompting #LinkedIn
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Francois Trouvat [ - vou
Profitable, Sustainable B2B GROWTH Strategies to win <, in tod...
9mo - ®
A business trip to Lisbon this week reminded me of the power of
reconnecting.

Pro tip: Use LinkedIn not just to plan your meetings but to check who
from your colleagues and friends now lives in the city you're travelling to.
People from my time at LinkedIn in Dublin are now living and moving
everywhere and it's hard to track.

| did check my 1st degree connections and 8 years after working together
in Dublin and both living in different cities after that, Fernando and |
shared dinner in Lisbon, catching up on life and work. So great seeing
you my friend and hope to be back in Lisbon

soon. Francisco, #TheGourmets legacy still lives

on. Bastien, Agathe, Natalia, Itziar, Ngassa, Gaétan

Blocking time for personal connections during business trips is always
worth it. Next time you travel, make it a priority. You'll be glad you did.
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Francois Trouvat [ - vou _.
Profitable, Sustainable B2B GROWTH Strategies to win ¢, in tod...
S5mo -«

Last week, we announced the next step in our agentic vision for Sales
Navigator: Sales Assistant. It is currently available as a limited beta
(select customers + our LinkedIn Sales team). I've been using it for the
past 2 months— and here’s what stands out the most

‘What problem does it solve?

@ Prospecting remains one of the most critical—and consistently
challenging—aspects of sales, and it's often the part sellers enjoy the
least.

Sales Assistant changes the game. It turns Sales Navigator into an Al-
powered partner that orchestrates the end-to-end prospecting workflow
—helping your team get in front of the right people, faster and more
effectively.

, AtLinkedIn, we believe Al is only as powerful as the data behind it.
That's why Sales Assistant is built on our unmatched professional data.

Here's what it does:
1 - Delivers your best leads daily - based on your accounts and ideal
buyer persona. It's like having a personal assistant pre-screening leads.
2 - Shows you the best path in — scanning your network and the LinkedIn
ecosystem guide your next best action (warm intros, smart outreach...)_
no guesswork, just progress.
3 - Crafts authentic & personalized outreach - using real-time signals
like job changes, company goals, recent updates and industry trends.

.~ As one sales leader in our beta said: “This feature ticks all the boxes."
& Watch the 2-minute demo in this post and see the full overview here

: https:/finkd.infeN3MZsY]j

#SalesNavigator #LinkedIn #SalesAssistant #AlinSales
#B2BProspecting #SalesInnovation

Introducing Sales Assistant

Linkec
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Best practices for
commenting

You don’t need to create content from scratch to make an impact
— engaging with others’ posts is just as powerful.

Ways to participate:

e Add a unigue perspective to a peer’s post / Add value to the
conversation

*  Ask a thoughtful question or share a different point of view

e Keep it professional — interact as you would in an office

setting

Pro tip: Reply to comments on your own posts to keep

engagement going.

9:41

Q_ search

[ Start a nost

(%" Jérémy Lacoste [ - 1st .
Directeur Général chez Eskimoz France | Building the Future of Digita...
Visit my website

1mo -

600 marques viennent de signer un chéque en blanc de 200 000$ a ChatGPT
Ads. Pourquoi ?... more

€& Guillaume Deltour and 180 others 29 comments
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Like Comment Send

fx Baptiste Beauvisage [[i] - You Mo eee
Lead Client Solutions Manager at LinkedIn

Les bons planners [ Marketeurs / équipe media allouent toujours entre 10%
et 20% de leur budget global pour tester. Et ce sans grosses attentes de
ROI derriere en esperant un "First Mover Advantage". En essuyant... more
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Comments

Comments are a
great way to engage
with your network.
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Best practices for creating S
a video @D cormene ) (vos) (mages ) Captions

o thew Derella ) 85% of social media
videos are watched in
silence, so be sure to

RT3 VP Linkedin Marketing Solutions
<P 2w - Edited - ®

Bring Your Content to Life with Video: Use video to add authenticity and _
personality to your message. : J'. include captions on
Don’t overthink it — the best videos are real, spontaneous, and human, e . your videos

not over-edited. —

Top-performing video types:
 Tips & Trends: share your expertise and insights Matthew Derella
A Event Recaps: highlight key takeaways or moments from conferences ) o

VP, Marketing Solutions, Linkedin

Pro Tips for Impact:

Keep it under 90 seconds — shorter videos drive higher engagement J

) ) A
Hook viewers in the first 6 seconds

The #1 question I'm getting from
CMOs right now'is “How do‘we'get."!

Design for mobile — most people watch with sound off and on small
screens 2,

My Network

Keep it simple, personal, and genuine — that’s what truly drives

engagement on LinkedIn.
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Best practices for
publishing an article

Share Your Expertise with a LinkedIn Article

Use the article format when you have a well-developed idea or
perspective you want to explore in depth.

Articles position you as a thought leader and offer lasting visibility
on your profile.

Top-performing article themes:

Industry Insights: deep perspectives on long-term trends or
emerging topics

* Leadership & Career Experience: lessons, reflections, and best
practices

e  Culture & Behind the Scenes: authentic stories that showcase
your company’s people and values

e Take the time to craft it — articles are where you demonstrate
expertise and build long-term credibility.

« Painful l1oT Security Lesso... m

000000000

Painful loT Security Lessons
Highlighted by a Digital Padlock

Published on Sep 16, 2020

Matthew Rosenquist
CISO at Eclipz.io Inc. - Formerly Intel + Follow
Corp, Cybersecurity Strategist, Board A...

The first warning sign was “hackproof” in the
360Lock marketing materials. As it turns out,
with no surprise to any security professional, the
NFC and Bluetooth enabled padlock proved to
be anything but secure.

Straightforward penetration testing revealed
horrible logical and physical security for a
padlock that promotes itself as “incorruptible”
and "“hackproof”!

023 2 Comments
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« This One Classroom Rule... m
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This One Classroom Rule Is Holding
Back Girls In STEM

Published on Sep 13, 2018

Lisa Seacat DeLuca
Director Emerging Solutions, 4+ Follow
Distinguished Engineer #WITIHallofFame..,

Girls between the age of 11 and 15 are losing
interest in STEM topics.

It's a subject close to my heart.

Even with a number of great STEM-based
organizations and new opportunities for girls --
Girls Who Code, Women in Technology
International - WITI, Anita Borg and the Grace
Hopper Conference, Girls Develop IT, to name a

© 460 50 Comments
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300-2,000
Words

Members are willing to
invest more time to get

more value out of article
content, but write for
purpose versus word coun

22:28 a T .

— The Future of Emergen... m ese
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[l NEWSLETTER Subscrib
(B The Future of Digital Health ey

The Future of Emergency Medicine:
6 Technologies That Make Patients
The Point-of-Care

Published on Oct 8, 2020

Bertalan Mesko, MD, PhD

0 Director of The Medical Futurist Institute -+ Follow
(Keynote Speaker, Author & Futurist)

Car crashes, home injuries, fires, natural
disasters: every minute - if not every second -
spent without treatment in such cases of
medical emergencies and high-risk patients
could reduce the chance of survival or proper
recovery. In fact, when deprived of oxygen,

oV e 225 15 Comments
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Thank You.
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