




using an April 2024 survey by Forbes Advisor and Talker Research of 2,000 Americans, noted that 
45% of Gen Z are more likely to use “social searching” on sites like TikTok and Instagram instead of 
Google. That’s compared to about 35% of millennials, 20% of Gen X, and less than 10% of Boomers. 
Even as Gen Z grows older, they’ve increasingly relied on social media as their primary search 
engine. 



https://www.mghus.com/blog/survey-tiktoks-undeniable-impact-on-travel-and-tourism

*Results are based on a national survey of 1,139 U.S. TikTok users. The survey was 
fielded July 16-18, 2022 using SurveyMonkey Audience. The margin of error is +/- 3.06%.



https://newsroom.pinterest.com/news/the-pinterest-summer-2024-travel-
report/?utm_source=chatgpt.com
https://editvideo.io/youtube-statistics-for-travel-creators-
2024/#:~:text=Growth%20of%20Travel%20Content%20on%20YouTube,-
Admittedly%2C%20travel%20creators&text=According%20to%20YouTube%20data%20analysis,vie
ws%20are%20from%20mobile%20devices.





Source: https://www.demandsage.com/video-marketing-
statistics/#:~:text=Video%20accounts%20for%2082.5%25%20of,on%20websites%20that%20have%20videos.













Examples of brands that have used some of these methods
https://www.one-tab.com/page/qxjj2ARVR9q9yEHRwsRRsg







Hands-On: Plan 3 Posts (25 min)

“Now let’s make this real. You’re going to plan 3 posts — and if you want, use 
the GPT tool to help.”

Give them a worksheet or whiteboard slide:



Stay with me….






