
of firms agree that 
because marketing is a  

non-billable expense, the 
spending risk is greater.


95% 83%

...but marketing is not without risks,  
and outsourcing is common.

 Law firms rely on analytics tools  
to improve marketing decisions.

Legal marketers suspect several lead 
channels are underperforming.

Marketing is a priority for law firms... 

Remarketing is one of the largest 
earmarks in the marketing budget.

of firms outsource 
marketing work.



91% of firms say 
their legal practice 
sees repeat clients


91%

46% of a firmʼs 
marketing budget is 

allocated to remarketing 
efforts, on average


46%

Download the full report →

We surveyed nearly 600 law firm 
marketers to discover their 
struggles, successes, and 
predictions for the future. Get the 
report and put their insights into 
action for your firm.

Read the 2022 
Marketing Outlook 
for Law Firms

Digital marketing has beaten out word-of-
mouth in the law firm marketer’s arsenal — 
but they still encounter difficulties knowing 
which campaigns bring in the greatest number 
of quality leads.



Read on to discover the tools and tactics law 
firms use to understand their marketing ROI.

Infographic



How do law firm 
marketers feel 
about their ROI?

47%

Social media

51%

Google

Analytics

45%

Facebook 
Insights

37%

Twitter 
Analytics

26%

Hubspot


21%

CallRail


16%

Rebrandly


46%

Email marketing

39%

Paid search (pay per click or PPC)

37%

Business website

35%

SEO

32%

Other paid digital advertising

19%

Print advertisement

5 in 10 

firms allocate their annual  

budget to marketing.


7 in 10 

firms say they are “somewhat”  

to “very involved” in  
marketing strategy.



45%

45% of firms say  
they use remarketing 

to keep up with 
unconverted leads

https://www.callrail.com/signup/

