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Small- and Medium-Sized Businesses Survey

Are trending
campaigns and
hew channels
worth the risk?

Small-to-medium-sized businesses (SMBs) typically find
it difficult to justify spending their existing budget on
new camapigns and channels. But in a fast-paced digital
climate, is sticking with tried and true marketing meth-

ods really the best way for SMBs to remain competitive?

Here’s what 600 marketers had to say.
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of marketers say that if they could
know immediately if their campaign
was working, they'd take more risks

Insight is the biggest
barrier to risk-taking

Is the average annual amount that
$]_56,098 marketers are investing into ROI
tracking tools

See how CallRail
can give you
more marketing
insights.

Try CallRail free for 14 days to measure
your marketing ROl across traditional
and new channels so that you can take
more risks and understand the rewards.

Free 14-day trial

Start Free Trial - No credit card required
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