
Guide
How to spark 
confidence in your 
marketing strategy



Nearly three-quarters (73%) of small-to-medium 
businesses are caught in the villainous grip of uncertainty 
when it comes to their marketing strategies. With only 
16% of small business marketers saying they feel 
confident they’re using the right channels, it's no  
wonder many marketers are left asking, “Am I investing  
in the right areas?” or “How can I be sure my marketing 
dollars are making an impact?”


These doubts can be the kryptonite that holds you back 
from reaching your full potential. But even without 
superpowers, many small businesses are charging ahead. 
This year, 39% of small businesses are suiting up to 
spend more on marketing than they did last year, and 
44% are dedicating more time to the fight.


Increasing your marketing budget without a clear plan is 
like leaping tall buildings in a single bound—without 
knowing where you'll land. It can lead to wasted 
resources, frustration, and missed opportunities.

2

https://assets.ctfassets.net/t21gix3kzulv/4hW50gUYSP1vnFBWGesPJf/dcdd24d8e3c8de820eb904d226d65227/Small_Business_Now__The_Current_State_of_SMB_Marketing.pdf
https://assets.ctfassets.net/t21gix3kzulv/4hW50gUYSP1vnFBWGesPJf/dcdd24d8e3c8de820eb904d226d65227/Small_Business_Now__The_Current_State_of_SMB_Marketing.pdf
https://assets.ctfassets.net/t21gix3kzulv/4hW50gUYSP1vnFBWGesPJf/dcdd24d8e3c8de820eb904d226d65227/Small_Business_Now__The_Current_State_of_SMB_Marketing.pdf
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The best marketers � 
are confident marketers
Confident marketers are like superheroes with a plan—they don’t 
just guess; they make decisions powered by solid data.  
Imagine knowing exactly:

“CallRail has offered us � 
the confidence to know what 

campaigns and promotions are 
�driving the most traffic and  

which ones are not.”


--Cedric Harris, Director of � 
Corporate Marketing at Pavion

 Which keywords draw in the most traffic

 Which channels bring in the highest-quality lead

 Which campaigns need a boost

 Which keywords draw in the most traffi

 Which channels bring in the highest-quality lead

 Which campaigns need a boost

When you have these insights, you’re not just navigating 
blindly—you’re strategically deploying your marketing budget 
where it will have the most impact.


CallRail users have noted how CallRail builds this confidence 
by letting them see their “marketing dollars at work,” and 
allowing them to effectively “attribute leads across marketing 
efforts,” giving them the power to be “more confident in 
understanding the prospect and customer journey.”
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Master your � 
marketing budget � 
with confidence

 Should you invest more in paid search

 Is your social media campaign really 
worth the spend

 Are your ad dollars turning into quality 
leads or are they vanishing into thin air?

Allocating your marketing budget can sometimes feel 
like a high-stakes guessing game, especially when 
you’re not sure which campaigns are truly delivering 
results. It’s like playing darts blindfolded—you're � 
just hoping something sticks.


When your confidence in your marketing budget 
wavers, doubt creeps in:

of CallRail users report 
newfound confidence 

�in their budget  
�allocation since  

�using the  
�tool 

Without solid data to back your decisions, � 
these questions can become a source of anxiety, 
leading to hesitation and wasted resources, not  
�to mention missed chances to boost your revenue.

 Should you invest more in paid search

 Is your social media campaign really 
worth the spend

 Are your ad dollars turning into quality 
leads or are they vanishing into thin air?
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But with CallRail, you gain the superpower of insight, 
allowing you to allocate your budget with laser 
precision. By tracking which campaigns generate the 
most calls, which channels bring in the highest quality 
leads, and how customers interact with your business, 
you can make informed decisions about where to 
invest your marketing dollars.

                          As Mike Collins, President� 
                  of Collins Auto Care, puts it,  
   “CallRail's tracking numbers 
�and reports have really  
�helped me to know where to  
focus my marketing dollars.”

“We began to recognize � 
how closely call volume was 

�associated with revenue and this gave 
�us the ability to add more budget  

to areas producing the most calls.” 

--Micha Loewen, CMO  
at � Raskull Supply Co
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Understanding where your calls are coming from can be a 
powerful advantage in the world of marketing. Without the 
ability to track call sources, you’re unable to measure the 
effectiveness of your marketing channels. This can lead to 
overspending on campaigns that don’t deliver quality leads     
or underinvesting in channels that could be driving significant 
revenue. It’s a vicious cycle of inefficiency, where marketing 
dollars are spent with little to no understanding of their impact.


But with CallRail, you can see exactly where your calls 
originate, which campaigns generate the most engagement, 
and how these calls contribute to your bottom line. This level  
of visibility helps you allocate your budget more effectively, 
and gives you the confidence to make data-driven decisions 
that propel your marketing strategy forward.


Confidently know what channels 
and campaigns are driving calls
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As James Lennon, Digital Marketing 
Director at The Ward Law Group, shares, 
“We are able to create call tracking 
numbers for every single campaign we 
run so we can accurately track 
attribution for every lead that comes in. 
This allows us to measure the 
performance of each campaign based on 
calls, clicks, types of calls, duration, etc.”


In addition, CallRail’s call recording 
feature and AI-powered transcripts with 
near-human accuracy add an extra layer 
of strength, allowing businesses to gain 
valuable call insights. This helps refine 
marketing messages to better resonate 
with customers. 
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of surveyed CallRail  
�users report confidence 

�in the accuracy and 
reliability of their 
marketing data and 

performance reporting

“We are � 
getting a better 
understanding of  

where our advertising  
budget should be  
going on digital  
advertisement.”

--Patrick Wisniewski, � 
CRM Analyst at Cambria 

In the world of marketing, data is everything. Without reliable and accurate 
data, your marketing decisions can quickly lead to wasted resources and 
missed opportunities for growth. Confidence in your marketing data isn’t 
just important—it’s essential to stay ahead of the competition.

This confidence isn’t just about making better decisions—it also fosters 
stronger team alignment. In fact, 90% of CallRail users feel more in sync 
with their team thanks to the platform's comprehensive marketing �insights 
and reporting. As one user noted, "It's given our small team the opportunity 
to reflect on call handling and coaching." 

CallRail stands out in this area, with  of users reporting 
confidence in the accuracy and reliability �of their marketing 
data and performance reporting. 

98%
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Master your marketing mix and 
�lead generation with confidence

In the battle to master your marketing strategy, 
CallRail delivers precise data on where your leads  
are coming from and how your marketing dollars  
are performing. CallRail’s ability to supercharge  
your marketing mix is backed by real-world results.


Business owners like Bill Avellan of DTLA have 
experienced firsthand how CallRail sharpens  
�their strategy:  "I'm very confident in  
understanding where leads are coming  
from and how money should be spent. 
Before CallRail, I had no real insight  
�into where calls were coming from � 
or how to track them. Now, I do this � 
not just for my own business but � 
for others I manage." 

With CallRail, you're not just getting a  
call-tracking tool—you're gaining a dynamic 
edge in optimizing your marketing mix and 
generating more leads with confidence.  
As many businesses have discovered, CallRail 
makes managing and maximizing incoming 
leads simpler and more effective, giving you 
the power to make data-driven decisions  
that drive success.

"CallRail was an � 
easy choice. It has  

�helped us track leads and � 
understand our lead quality."

--Max Rundlett, Marketing Manager 
�at Seacoast Specialist Cars



How AI can help boost 
marketing confidence
Staying ahead requires more than just � 
a marketing strategy—it requires the 
integration of cutting-edge technology. 
AI-powered tools provide that essential  
edge, enabling marketers to excel � 
with confidence and precision. 

By fully embracing AI, 
marketers unlock 
unparalleled insights 
�that not only enhance  
their understanding of  
customer behavior but  
also dramatically improve 
operational efficiency. 
�While 61% of users are 
currently comfortable 
using CallRail AI features, 
those who dive deeper 
into these capabilities will 
find themselves better 
equipped to navigate  
�the complexities of the 
marketing landscape, 
ultimately achieving 
greater success.
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Key features like call summaries, which quickly 
distill the essence of every conversation, including 
the most impactful keywords and messages for  
your campaigns. Meanwhile, the AI-powered call 
sentiment feature acts as your emotional radar, 
detecting the tone of customer and staff interactions 
to help you refine scripts and improve training. 
Convert Assist takes it even further, analyzing call 
transcripts to create actionable next steps to help 
with lead conversion, like scheduling appointments 
or automating the drafting of follow-up emails, and 
providing real-time coaching that enhances 
customer interactions.


Moreover, these AI tools don’t just stand alone.  
They integrate seamlessly with other marketing 
technologies, such as Google Ads, Google Analytics, 
Salesforce, HubSpot, Active Campaign and more. 

“The conversations � 
we have with our law firm 

clients just couldn't happen 
without CallRail. All the new 
AI and extra fancy features 

are just icing.” 

--Nate Bruns, Agency Owner 
�at Lockside Digital

https://support.callrail.com/hc/en-us/articles/9360680990221-Call-summaries#:~:text=The%20Call%20summaries%20feature%20gives,the%20summary%20of%20the%20call.
https://www.callrail.com/blog/customer-sentiment-analysis
https://www.callrail.com/blog/customer-sentiment-analysis
https://www.callrail.com/blog/close-more-customers-with-convert-assist
https://www.callrail.com/integrations
https://www.callrail.com/integrations


Be able to confidently attribute 
�calls to campaigns and channels

Call Tracking enables you to monitor the performance of � 
various campaigns, whether through PPC, SEO, or offline � 
ads. By assigning unique phone numbers to different � 
channels, you can track which campaigns and channels drive � 
the most calls and conversions, allowing for smarter budget allocation 
and the ability to quickly optimize your ad spend by reallocating 
resources to higher-performing campaigns, ensuring maximum ROI.
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Build your � 
marketing  �

confidence 

Building confidence as a marketer 
starts with having the right tools to 
measure, optimize, and refine your 
efforts. CallRail’s Call Tracking, 
along with AI-powered solutions 
like Premium Conversation 
Intelligence™ and Convert Assist, 
provide invaluable insights needed 
to elevate both your marketing 
strategy and your confidence. 
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Get deeper insights 
from your calls

Improve the  
�customer experience

Enhance data-driven 
�decision making

AI-driven Premium Conversation 
Intelligence allows for the recording 
�and transcription of calls, helping you 
monitor the quality of interactions and 
identify key topics like customer pain 
points. Tools such as keyword spotting 
and lead scoring prioritize follow-ups, 
ensuring your team focuses on the 
�most promising leads while improving 
overall customer interactions.

Knowing the context of past  
conversations� helps you tailor future 
interactions, increasing customer 
satisfaction. �Tracking missed calls also 
allows for �quick responses, which can 
significantly impact conversion rates.

Integrating Call Tracking with �CRM  
and analytics tools provides �a complete 
view of customer interactions across 
channels. This data can be used to 
analyze trends and adjust strategies  
in real-time. Testing and iterating on 
different marketing messages further 
strengthens your ability to drive higher 
call volumes and conversions, while 
optimizing local SEO efforts and 
enhancing multi-channel campaigns.

https://www.callrail.com/blog/keyword-spotting-best-practices
https://support.callrail.com/hc/en-us/articles/5711776551437-How-to-qualify-leads-in-CallRail
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Supercharge your 
�ROI with CallRail
Marketers everywhere are unlocking greater confidence in 
their marketing decisions and in their ROI from marketing 
spend. From slashing cost-per-lead by 20% to saving 60% 
�of time spent analyzing calls, CallRail doesn’t just improve 
your bottom line—it transforms it. 


Nicholas McKenzie, Owner of Z&M, shares,

Even at the most basic level, CallRail pays for itself by 
providing the data you need to make informed decisions. 
With its advanced AI and features, CallRail is more than 
�just a tool—it’s the superhero sidekick that helps �your 
business soar.

“As a marketing agency for a niche construction 
industry, CallRail has helped us see exactly our 
�ROI with Google AdWords, GMB, Organic, etc.”

--Chris Kindle, Director �
at NOVO Group 

“CallRail is by far  
�the BEST platform for 

tracking what is ACTUALLY 
happening with our client's 

campaigns and � 
marketing.

I LOVE CallRail � 
and would recommend to 

anyone who needs to track 
calls or form fills, period!”

https://www.callrail.com/learn/driving-roi-hobson-whitepaper-report
https://www.callrail.com/learn/driving-roi-hobson-whitepaper-report
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Ready to test your marketing confidence?
Take our quick quiz to see how well you’re leveraging your marketing 

tools and discover areas where you can boost your strategy.

Take the quiz

Start my free trial

https://callrail.involve.me/are-you-a-confident-marketer 
http://callrail.com/signup

